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Abstract

Marketing research is the systematic gathering, recording, and analysis of information regarding problems relating to the marketing of goods and services.
Data such as these often contain very large numbers of points that may need to be seen visually in order to be fully understood. Scientific data exploration
tools such as ArcView GI|S and a high-resolution tiled display known as the Exploratory Visualization Environment for REsearch in Science and Technology
(EVEREST) will be used to visualize data-intensive marketing information. EVEREST is a powerful data analysis tool that is used for interactively analyzing
and exploring detailed scientific imagery, allowing scientists to obtain a more detailed visual understanding of their large-scale data. The research explores
how scientific tools may be used to understand large-scale business marketing research data. Research results will be displayed in the EVEREST facility.
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* Fig 2. Marketing analysis data.
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Results

+ Successful transition of data
from spreadsheet to scientific
tool (Figure 3)

+ Scientific approaches are
extremely beneficial when trying
to understand large scale
marketing research data.

+ Viewing extremely dense data
IS very effective on the EVERST
display (Figure 4).
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Fig 4. EVEREST display of large scale data.
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